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Fostering interdisciplinary 

collaboration
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EMPLOYER'S PROMISE – OUTSIDE IN
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AVATARS – FEMALE / MALE / DIVERSE
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ECONOMIC RECOVERY 
EFFORTS

DIGITAL 
INVESTMENTS

FLEXIBILITY

PHYSICAL AND 
MENTAL WELL-
BEING

LESS FINANCIALLY 
SECURE

Build resilient economies 
for the future

Important: working for 
companies that align with 
their values

“Digital Natives” – used to 
online networking and rapid 
exchange of information

Flexible digital workspace to 
easily and securely access the 
applications and resources

In aftermath of COVID: 
inability to find the right 
job

Pay they receive does not 
allow for a good quality 
of life

Consequences: not able 
to cover living expenses 
for more than two 
months if faced with job 
loss

High rates of mental-
health

QUO VADIS GEN Z

*Image: Adobe Firefly *Sources: Dell Technologies Survey; McKinsey; Forrester Research 2023; Forbes 2023  



*Source: https://www.tii.ie/technical-services/research/TII-Travelling-in-a-Womans-Shoes-Report_Issue.pdf

SUSTAINABLE MANAGEMENT BASED ON BETTER CUSTOMER 
UNDERSTANDING



GENDER-SPECIFIC DATA GAP: THE SPECIAL NEEDS OF WOMEN 
ARE A BLIND SPOT

Body shape & size

Body & Health

Hand size

Are there special 
needs of women 
on highways and 

motorways?



*Image: Edge Copilot



GENDER DIFFERENCES IN FUNDAMENTAL NEEDS

1. Rest areas and safety

2. Well-being & time management



WOULD YOU FEEL SAFE ENOUGH TO STOP AT A REST AREA 
IN AUSTRIA IN THE EVENING AFTER 10 P.M.?

n = 1000 (498/502)10

41

72

59

28

Yes No

Percentage of respondents

Women

Men

Source: Asfinag Rastplatzstudie 2021



THE EMERGENCY BUTTON…

Very popular, but: 

• Women don't know it

• It's usually by the men's room

• The design makes the benefits 
unclear (sometimes only 

associated with car breakdowns)

• Several are desired



Quickly implemented 

solution!

When in doubt, it‘s an 
emergency. 

Talk to us if you need help.

Employees are responding

Surrounding are brightly lit

CCTV captures you instantly

Employees see you on the 
screen



SUSTAINABLE DEVELOPMENT

Customer understanding as 

inspiration & foundation for 

customer-oriented, economically 

viable decisions

Increased customer 
satisfaction

Business impact 
profitability

Image boost 
(or higher brand value 

of the company)

Insights market 
research

Corporate Social 
Responsibility



WHAT CAN 
WOMEN DO FOR 

ASFINAG?



WOMEN-SPECIFIC

WHAT'S NEXT? CAN WE DO MORE?
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We are working on measures and KPIs.

We always consider the issues through the 
eyes of women.

We need to include other target groups.

*Image: Adobe Firefly
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Healthy old people Family

City & Country

People in need of assistance

GenZ

CUSTOMER-CENTRIC DIVERSITY - FUTURE CUSTOMER

Migration background



A NEW MISSION – INSIDE OUT 
DIVERSITY BUSINESS IMPACT
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ACCOMPANYING TO OTHER TARGET GROUPS

WHAT DOES THE DIVERSITY BUSINESS IMPACT 
PROGRAM STAND FOR?
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DBIP
In line with the employer promise

• Increase Diversity Efforts

• Strenghtening a Culture of 
Acceptance

• Foster Innovation & 
Collaboration through Deeper 
Knowledge

• Be a Future Rolemodel

• Contribute to our CSRD Goals

• Close the Gap of our EVP     
(Outside = Inside)



Claudia Eder

Managing Director

ASFINAG Maut Service GmbH



Thank You
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